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Actors’ Equity.................. 788
Adaptations of Films for Radio. 161- 163
Adaptations of Light Operas for

|2 € 1 H- T 152- 161
Adaptations of Musical Comedies

for Radio..................... 152- 161
Adaptations of Operettas for

Radio ....c..coieviiiiiinann, 152- 161
Adaptations of Plays for Radio.. 152- 161
Adaptations of Syndicated News-

paper Material for Radio...... 148- 151
ADVERTISERS .. ..691-730
Advertisers, American, Using

Foreign Stations.............. 729
Advertisers, Classified by Agency

Handling Account............ 734- 762
Advertisers, National Non-Net-

work ....iiiiiiiiiiiiii 695- 710
Advertisers, National, Sports

Records ..................... 359- 361
Advertisers, National, Talent

Expenditures ................ 183
Advertisers, Network Expendi-

tures During 1936............ 691- 693
Advertisers, Network Programs,

1936-37 ..ottt 35- 76
Advertisers, Network Programs

with Guest Artists............ 77- 100
Advertisers Originating Pro-

grams from Hollywood........ 184- 185
Advertisers, Political........... 694
Advertisers, Seasonal Not-Net-

WOPK  iiiiiiiii i 711- 714
Advertising, Comparative Reve-

nue of Major Media, 1934-36... 688
Advertising, Comparative Radio

Revenue by Geographic Dis-

tricts ... 688
Advertising Contracts for Net- ,

work Time.......cc.....utns 719- 721
Advertising, False and Mislead-

ing, Federal Trade Commission

Procedure in Regard to....... 324- 326
Advertising Statistics, Non-Net-

work, 1934-36................. 688

ADVERTISING
AGENCIES 731-762

Advertising Agencies, Books on

Radio Broadcasting for....... 362
Advertising Agencies, Gross Bill-

ings by Networks, 1936........ 731
Advertising Agencies, Network

Programs, 1936-37...... e 36- 76

5

Advertising Agencies, Network
Programs with Guest Artists,

1936-37 it 77- 100
Advertising Agency Directors

and Producers of Network Pro-

grams, 1936-37................ 35- 76
Advertising Agency Personnel.. 734- 762
Advertising Associations........ 762
Affiliation, Network—See Net-

work Maps, Regional Net-

works, and Stations.
Allocation Structure, Evolution-

ary Development of........... 772
American Association of Adver-

tising Agencies............... 762
American Association of Adver-

tising Agencies, Recommended

Order Blank of............... 715
American Federation of Adver-

tising ....coiiiiiiiiiiiiiias 762
American Federation of Labor.. 787
American Federation of Musi-

Clans .. .iiiiiiiiiia e 786
American Federation of Musi-

cians, List of Locals.......... 786- 818
American Radio Telegraphers

Association .................. 786
American Society of Composers,

Authors, and Publishers, Legal

Place of..............cccautn. 312- 313
American Society of Composers,

Authors, and Publishers, Offi-

cers and Address............. 107
Artists Bureaus, List of........ 1099-1101
Artists, Guest, 1936-37.......... 77- 100
Artists, Professional Records... 877-1099
Assets, Station................. 386- 387
Association of National .Adver-

tisers ............ PN 762
Association of Radio News Edi-

tors and Writers. ............. 858
Athletics—See Sports.

B

Bar Association of the Federal

Communications Commission.. 320
Baseball—See Sports.
Base Rates—See Stations.
Bell Syndicate, Inc............. 148
Berne International Convention. 311
Best Sellers, Songs............. 101- 106
Bibliography of Radio Books... 362- 364
Billings to Advertising Agencies

by Networks, 1936, Classified

by Agency............vuvun.. 761- 733
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Books, 1921-37 Ranking Sellers.. 141- 147

Books on Radio.................

Books, with Million Sales or
MOPE o ivirieieia e ciaiaaeens
Broadcast Channels, F. C. C

Division of Bands.............
Broadcast Stations, Distribution
of
Buckeye Network...............

Catifornia Radio System......
Canadian Broadcasting Corp....
Canadian Set Ownership.......
Censorship, Radio Act Phrase-
ology
“Channel,” a Figure of Speech..

Channels, Clear, High Power Re-
gional, Local, Definitions by

Chicago Tribune News Syndicate
College and University Instruc-

tion Pertaining to Radio......
Colonial Network...............
Columbia Broadcasting System,

Client Revenue by Years......
Columbia Broadcasting Sys-
Guest Artists Classified
by Sponsors, Showing Date of

tem,

Broadcast
Columbia Broadcasting System,

Columbia Broadcasting System,
Network Commercial Pro-
grams, 1936-37................

Columbia Broadcasting System
Personnel ....................

Columbia Broadcasting System,
Political Revenue for 1936....

Columbia Broadcasting System,
Programs from Hollywood. ...

Columbia Broadcasting System
Program Policies.............

Columbia Broadcasting System,
All Program Titles of.........

Columbia Broadcasting System
Sponsor Contract.............

Columnists, Newspaper Radio...

Columns, Newspaper............

Comic Strips...................

Commercial Radio Terms, Glos-

362-

683
670

319

278
148

819-
381

691

77-

366-

35-

365

694

184-

723

193-

719

837-

148-
148-

364

824

85

367

51

185

268

851
151
151

358

Committee for Industrial Organ-
ization ........ ... ... o,
Common Law Rights to Musical
and Literary Productions.....
Expenditures of
Advertising Agen-
Networks,

Comparative
Leading
cies with National
1936-37

Comparison Between Major
Media, Gross Billings, 1934-36.

Construction Permits, Procedure
After Granting................
Consulting Engineers, List of. ...

Continuity, Sample of...........
Contracts, Network.............
Contract Form for Spot Time,
Approved by N. A. B. and
Cooperative Anaiysis of Broad-
casting, What It Is and Does..
Cooperative Analysis of Broad-
casting, Glossary of Terms. ...

Cooperative Analysis of Broad-
casting Program Ratings......
18, 19, 20, 23, 24, 28,
Copy Restrictions—See Stations
~and Regional Networks.
Copyright, Dates of Stage and
Screen Musical Numbers......
Copyright Law: A Panorama...
Copyright Law, Scope of Protec-
tion ...
Coverage, Station, Defined from
Agency Viewpoint............
Coverage and Allocation Prob-
lems
Angle

from an Engineering

Coverage, the Effect of Terrain
ON e
Coverage, the Effect of Fre-
quency Assignment on........
Coverage, the Effect of Antenna
Efficiency on..................
Coverage, the Effect of Electrical
Noise on.....................
Coverage, Power Effects on.....
Coverage, the Effect of Interfer-
BNCE ON. ..o 'itiiinnnannnn,

Dialogue, Samples of...........
Directors, Commercial Networks
1936-37. ...l

Programs,
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Directors, Radio, of Advertising

Agencies .........00ciiinan., 734- 762

Don Lee Broadcasting System.. 381

E

Editors, Newspaper Radio...... 837- 8561

Education, Books Pertaining to. 363
Education, Courses in Radio....

EDUCATIONAL
RADIO

Educational Script Exchange... 835
Electrical Noise, Effect on Cover-

AgE . e 769
Employees of Radio Stations, by
Months . ... ... il 624
Employees of Radio Stations,
Number .............i... 621
Employees of Radio Stations,
Social Security Status of..... 875

ENGINEERING

Engineering Considerations Fun-
damental to the Solution of
Broadcast Station Coverage
and Allocation Problems......

Engineering Standards, Federal
Communications Commission.. 771

Engineering Terms, Glossary of. 338- 348

Engineers, Consulting, List of... 777

Engineers of Radio Stations—See
Stations.

Engineers of Television Stations 781

Equipment Manufacturers, List

of . 774
Expenditures of Leading Agen-

cies with National Networks,

1934-36 .. ... 731
Expenditures, Talent............ 183
Experimental and Miscellaneous

Classes of Broadcast Stations. 301

Facsimile ...................... 785

Fan Magazines, List of......... 856- 857

Federal Government Education
Projects for Radio........ 835
Federal Government, Regulation

of Broadcasting by........... 269- 303

Federal Communications Com-
mission, Appeals from its De-

CiSIONS . ... .. 299- 301

Federal Communications Com-

819- 824

............ 819-836

Educational Projects for Radio. 835- 836

...... 763-777

763- 772

mission, Approved Transfers

and Leases of Stations........ 386-
Federal Communications Com-
mission Bar Association...... 320-

Federal Communications Com-

mission, Description of........ 269-

Federal Communications Com-
mission, Engineering Depart-

ment Standards.............. 771
Federal Communications Com-
mission, Judicial Powers...... 280-

Tederal Communications Com-
mission, Legislative Powers.. 274-
Federal Communications Com-
mission, Officials and Execu-

tives ... 323
Federal Communications Com-
mission, Organization of...... 272-

Federal Communications Com-
mission, Its Place in Our Fed-
eral Government.............. 269-

Federal Communications Com-
mission, Practice and Pro-
cedUre ..........oeiiiiiinainns 295-

Federal Communications Com-
mission and “Public Interest,
Convenience or Necessity”.... 283-

Federal Communications Com-
mission, Radio Regulation in
Time of War or Other Emer-
GBNCY . vttt 302

Federal Communications Com-
mission, Scope of Jurisdiction. 270-

Federal Trade Commission, Fune-

tions . ... 324
Federal Trade Commission, Spe-

cial Procedure................ 324
Federal Trade Commission, Sam-

ple Stipulation ............... 326
Fiction, Best Selling Since 1921. 141-
Field Intensity Contours........ 765

Field Intensity, Definition of.... 764
Field Strength, Definition of.... 764

Film Talent Scouts............. 875
Films, Radio Adaptations of..... 161-
Films, Songs from.............. 124-

Football--See Sports,

Foreign Broadcasting, Books on. 363

Foreign Language Programs—
See Station and Regional Net-
works.

Foreign Stations, American
Sponsors’ Use of............. 729

Frequency, Effect on Coverage.. 767
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GLOSSARIES ....... 328-358

Glossary of Commercial Radio
Terms ......... ...l 353- 358
Glossary of Productions Terms.. 338- 348
Glossary of Recording Terms.... 352
Glossary of Research Terms.... 349- 352
Glossary of Studio Sign Lan-
GUAGE . iiieninnenenneanennnnn 328- 337
Government Regulations of
Broadcasting ................ 269- 303
Gross Billings to Agencies by
Networks, 1936............... 731- 733
Gross Time Sales, 1934, '35, ’36...688
Guest Artists, 1936-37.......... 77- 100
H
Hearst Newspaper Radio Edi-
tor’s Poll, First Annual....... 31
Hollywood, (Network Programs
Originating from.............. 184- 185
I
Inter-City Broadcasting Sys-

Cotem Lo 381
Interference, Effect on Coverage. 769
International Brotherhood of

Electrical Workers............ 787
International Copyright......... 311
International Radio Regulation. 302- 303
International Stations in the

U. S e 785
lowa Network .................. 383

I
Jurisdiction of American Fed-

eration of Musicians Locals... 788- 818

Juvenile, Best Sellings Books... 145- 147
K
King Feature Syndicate, Inc.... 149

L

Labor Unions—See Unions.

LAW

Law, Books on.................. 364
Law, Copyright ................ 304- 314
Law, Federal Government Regu-

lations of Broadcasting ...... 269- 303
Law in Regard to Defamation.. 315- 317
Law in Regard to Lotteries..... 317- 318
Law in Regard to ‘“Property

Rights” in News ............. 318- 319

Legitimate Plays, 1936-37 New
York Season..................
Legitimate Works Adapted for

Libel, Law in Regard to Defama-

tion by Radio.................
License Application, Procedure
Discussed......................
License System ................
Licenses, Eligibility for ........
Licenses, Geographical Distribu-
tion of ... i
Licenses, Revocation of..........
Licenses, Eligibility for.........
Licenses, Suspension of.........
Licenses, Transfers and Leases of
Light Operas, Radio Adapta-
tions of ......... ... ..

Listener Habit Formulas........
Literature on Radio
Local Advertisers ..............
Local Advertising, by Type of

Sponsoring Business
Local Advertising, Gross Sales

by Power of Station..........
Local Advertising, Statistics on

Type of Rendition
Local Channel, Definition ......
Local-National Rate Differentials
Local Retail Advertising, Totals,

Local Time Contract, Sample...
Local Unions, American Federa-

tion of Musicians, List of.....
Lotteries, Legal Aspects of.....

M

Magazines, Radio Fan...........
Manufacturers of Equipment,
List of
McClure Newspaper Syndicate. .
McNaught Syndicate, Inc........
Mechanical Rights
Media,
ents by Types
Medical Advertising, CBS Regu-
lations on
Merchandising—See Stations and
Regional Networks.
Miscellaneous Classes of Broad-
cast Stations
Motion Pictures, Radio Adapta-
tions of
Motion Pictures, Songs from...

Billings to Agency Cli-
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lisher and Date of Copyright..

Music—Vocal and Instrumental
Excerpts from Operatic Litera-
ture with Composer, Date, and
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Music Publishers’ Protective As-
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Musical Comedies, Radio Adapta-
tions of

Musical Comedies, Songs from..

Musical Program, Sample Script
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Musicians, American
tionof ... ......... ..

Musicians, Social Security Sta-
tusof ...
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Client Revenue by Years......

Federa-

101-140

Mutual Broadcasting System,
Commercial Network Pro-
grams, 1936-37....... R

Mutual Broadcasting System,
Gross Billings to Advertising
Agencies, 1936, Classified by
Agency ..., .

Mutual Broadcasting System
Mapof .........oooiivia. ...

Mutual Broadcasting System,
Personnel ....................

Mutual Broadcasting System,

Programs from Hollywood.. ..
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Sponsor Contract

NEA Service, Inc. .............
National Association of Broad-
casters............. ... ... ...
National Association of Broad-
casters, Code of Ethics.......
National Assooiation of Broad-
casters, Recommended Spot
Order Blank .................
National Association of Broad-
casters, Revenue Compilations,
1934-1936 ..
National Association of Educa-
tional Broadcasters ....

124- 140
109- 123
314

107

187- 191
162- 161
124. 140
178- 183
107

786

875
691

71< 76
732

374- 375
373

184. 185
721

150

385~ 386
722
715
687- 691
235

National Broadcasting Company,
Client Expenditures for 1936..
National Broadcasting Company,
Client Revenue by Years......
National Broadcasting Company,
Gross Billings to Advertising

Agencies, 1936, Classified by
AgeNCY ...ttt
National Broadcasting Company,
Guest Artists Classified by
Sponsors, Showing Date of
Broadcast ..............coin.
National Broadcasting Company,
Map of .....ciiiveinn,

National Broadcasting Company,
Network Commercial Programs,
1936-37

National Broadcasting Company
Personnel.............. e

National Broadcasting Company,
Political Revenue for 1936.....

National Broadcasting Company,
Programs from Hollywood ...

National Broadcasting Company
Program Policies

National Broadcasting Company,
Program Titles................

National Committee on Educa-
tion by Radio ............. ...
National-Local Rate Dif-
ferentials ....................

National Networks, Personnel of

National Non-Network Adver-
T P
Network Client Expenditures,
1927-36. ... ittt iiaaa

Network Gross Billings to Agen-

cies, 1936 .............ciieenn
Network Political Advertisers,
by Parties, 1936...............

Network Radio Adaptations of
Stage Plays

NETWORKS

New York Theatre Season,
1936-37 ...
News Editors of Radio Stations,
List of (ARNEW) ...........
News, Law in Regard to “Prop-
erty Rights” in News..........

692

691

733

85-

378-

51-
376
694
185
726-
193-
835

690
365-

695-

691
719-

731-

694

100

379
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728
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Newspaper Columns 148- 151
Newspaper Comic Strips 148- 151
Newspaper Radio Editors, List of. 837- 350
Newspaper Radio Stations, 200

in United States ............. 287
Newspapers Owning Stations—

See Stations.

News Services ................. 187
News Services, Stations Sub-

scribing to—See Stations.

Newspaper Syndicates ......... 148- 151
New York Herald Tribune Syndi-

cate....... .o 151
New York State Broadcasting

System......... ... . L 383
New York World Telegram

Newspaper Editors’ Radio

Poll, Sixth Annual ........... 33
Non-Fiction, Best Selling ...... 141- 147
Non-Network Advertisers, List of. 695- 710
Non-Network Advertising by

Geographic Districts, 1934-36.. 688
Non-Network Advertising by

Power of Station ............. 688

" Non-Network Advertising by

Types of Rendition, 1934-36.... 688
Northern California Broadcast-

ing System ................... 383

O]
Oklahoma Network ............ 384
Opera, Vocal and Instrumental

Excerpts from ............... 109- 123
Operettas, Radio Adaptations of. 152- 161
Ownership of Stations, Trans-

fers of ... i, 386- 387
Ownership, Radio Set Owner-

ship by Counties—See Stations.
Ownership, Canadian Radio Sets. 670

P
Patent Medicines, Rules on Ac-
ceptance—See Stations and

Regional Networks.

Performance for Profit, Legal

Definition..................... 308
Performing Rights ............. 312
Plays, 1936-37 New York Sea-

-7 TP 163- 169
Plays, Adapted for Radio....... 1562- 161
Poems, Legal Status of......... 308- 309
Popularity Polls ............... 31- 34
Producers, 1936-37 Network Com-

mercial Programs ............ 35- 76

PRODUCTION
PRODUCTION AIDS. .101-191

Production, Glossary of Studio
Signsfor ..... ... i, 328- 837
Production Terms, Glossary of.. 338- 348

Profits, Station Earnings........ 386~ 387
Program Breakdown, 1935....... 26
Program Breakdown, 1935-36.... 27
Program Builders, 1936-37 Net-

work Commercial Programs... 35- 76
Program Leaders, 1929.......... 18
Program Leaders, 1930.......... 19
Program Leaders, 1931-32....... 20
Program Leaders, 1932-33....... 23
Program Leaders, 1933-34....... 24
Program Leaders, 1935.......... 28
Program Leaders, 1936.......... 28
Program Leaders, 1936-37....... 30
Program Policies, Columbia

Broadcasting System ........ 723
Program Policies,. National

Broadcasting Company ....... 726
Program Producers, Independent,

List of. ... v, 1103-1104
Program Production History,

1929-37. . i 17- 28
-Program Service, as Considered

by the F.C. C................ 290
Program Terms, Glossary of.... 338- 348

10

PROGRAM TITLES. . .193-268

Program Titles, Their Analogy to

Trade Marks ................. 306
Program Trends, History of..... 17- 28
Program Types for Television.. 784
Programs, Hollywood-Originated,

1936-37. it e, 184- 185
Programs, Network Commercial

1936-37, with Complete De-

scriptions .......... ... ... 35- 76
Programs, Sample Scripts...... 170- 183
Programs Using Guest Artists,

1936-37. .0 ivie e e 77- 100
i‘Property Rights” in News,

Law in Regard to............. 315
Publications, Fan ............... 856
Publications, Radio Trade....... 851- 855

Publicity Directors—See Stations,
Networks and Regional Net-
works.

Publicity Rendered by Stations—
See Stations and Regional Net-
works.
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Publishers of Stage and Screen

Musical Numbers

Quaker State Network

Quantitative Study of Reception
Conditions

RADIO EDITORS.
NEWSPAPERS

Radio Guide
Annual

Popularity Poll.

Radio News Services

Radio News Services, Stations
Suscribing to—See Stations.

Rate Card, Sample..............
Rate Differentials, Local-Na-
tional...... ... . ... ...

Rates, Station Base Rates—See
Stations.
Reception, Factors that Affect...
Reception, Quantitative Study
of Conditions .................
Recording, Legal Aspects
Recording Terms, Glossary of...
Recordings, Makers of
Regional Channels, Definition. ..
Regional Networks, Comparative
Revenue by Rendition

837-850

718

690

764

764
308
352
187- 191
278

688

Regional Networks, Description of 380- 385

Regional Networks, Volume of
Business Classified, 1936
Representatives, Client Stations
of—See Stations.
Representatives, Station
Research Terms, Glossary of....
Restricted Performing Rights. ..
Retail Broadcast Advertising,

Rights, Law in Regard to “Prop-

erty Rights” in News
Rome International Convention..
Roundtable of Station Represen-

tatives

Sale of Broadcast Stations, Radio
Act Provisions

689

859- 874
349- 352
314
690
312

315
311

537

Sample Scripts .................
Scouts, Film Talent ...........
Screen Plays, Radio Adapta-

tions of ........ ... ...

Screen, Songs from
Script Writers, Agency, 1936-37

Network Commercial Programs.

Scripts, Copyright Methods
Scripts, Samples of

Seasonal Advertisers
Sheet Music Sales Leaders
Short Wave, List of International

Stations in U. §
Showmanship Citations, Variety
Showmanship, Definition
Signal Strength, Definition of...
Singers of Great Songs
Sky Wave
Slander, Law in Regard to Defa-

mation by Radio
Social Security Status of Talent.
Societies, Musical ..............
Society of European Stage

Authors and Composers, Offi-

cers and Address
Society of Jewish Composers,

Publjshers and Song Writers,

Officers and Address
Song Cavalcade, 1907-37
Songs from Stage and Screen...
Songs, Great Singers of
Songs, Most Popular Since 1907.
Songs of the Mechanical Era....
Southern California Network. ...
Space Buyers of Advertising

Agencies
Space Devoted to Radio by News-

papers, Classified by Publica~

tion
Special Events Ratings, C. A. B.
Sponsors Abroad

" Sponsors, Classified Advertising

11

Volume, 1936

Sponsors, List of Sponsors In-
cluded in List of Advertising
Agencies .....................

Sponsors of 1936-37 Network
Programs.....................

Sponsors of Programs Using

Guest Artists, 1936-37
Sports, College Records on
Sports, Major Sponsors of.....,.
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Spot Broadcasting, List of Ad-

vertisers .........ciiiiiiaann 695- 710
Spot Broadcasting, Rate Card

Sample....c.evvvviia.. 718
Spot Broadcasting, Standard

Conditions Adopted by N. A. B.

and A, AL AL ALl 716
Spot Broadcasting, Talent Ex-

penditures .................... 183
Stage, Songs from.............. 124- 140
Stage, Works Adapted for Radio. 152- 161
Station Coverage and Allocation

Problems from Engineering

Angle ........ ... .. L. 763
Station Representative vs. Time

Buyer ... ..., 859

STATION
REPRESENTATIVES . 859-874

Station Representatives, Client
Stations of—See Stations.
Station Representatives, List of. 865- 874

STATIONS,
UNITED STATES
AND CANADA 387-685

Stipulation, F. T. C. Sample.... 326
Stoek Ownership in Stations—
See Stations.

Stocks, Transfers in Station
Stock................ ... .. 386- 387
Strength, Signal and Field...... 764
Studio Sign Language ......... 328- 337
Studio Terms, Glossary of...... 338- 348
Studios, Capacities of—See
Stations.
Syndicates, Newspaper ......... 148- 151
Syndicated Materials, Radio
Adaptations of ............. .. 148- 151

TALENT

Talent, Professional Records....
Talent Expenditures
Talent on

875-1097

877-1097
183

Network Programs,
........................ 35-
Talent Scouts, Film 875
Talent, Social Security Status of 875

TECHNICAL
RESEARCH

76

778-784
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Television Books
Television, Future and Difficul-

ties of
Television, 1936-37
Television, Licensed Stations in

783
778

United States ................ 780
Television Programs and Pro-
gram Types ........ e 784

Television Stations, Detailed De-

scription of .............. ..., 781- 782
Texas Quality Network ........ 384
Theatrical Season, New York,

1936-37 ooiiiti it

163- 169
Time Buyer vs. Station Repre- :

sentative
Titles, of Programs, Original....
Titles, Their Analogy to Trade

859
193- 268

Marks..........ccoiiiianat, 306
Trade Journals, Radio........... 851- 855
Transcription Producers ....... 187- 191
Transcription Terms, Glossary of. 352

Transcriptions, Comparisons of
Dollar Volume Against Other

Forms of Rendition, 1934-36.. 688
Transcriptions, Legal Aspects... 308
Transcriptions, Original Titles of. 193- 268
Transfer and Leases of Broad-

casting Licenses .............. 686

UNIONS

United Features Syndicate ...... 151
Universities Owning Stations—
See Stations.
University and College Instruc-
tion Pertaining to Radio ...... 819- 824
University Broadcasting Counci!. 836
v
Variety Showmanship Citations. 34
Virginia Broadcasting System .. 384
w
West Texas Broadcasting Sys-
tem............... PR 384
West Virginia Network......... 384
Women’s Nationa! Radio Com-
mittee Awards, Third Annual. 34
Y
Yankee Network ............... 385
Your Hit Parade, Sample
Script for ... L, 178- 183
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